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Thank You! Thank you! Thank you so much. We had such a good time!

It was great to be back in the saddle at ABCH’s Summit Educational event. We love the ‘Summit’. It's
the only class we do all year. You are all so passionate, involved, and enthusiastic about learning. Doing
a class at the Summit is unlike any other ‘industry ‘show’ experiences where many come to classes to
‘rest’ when they are tired of shopping and dragging shopping carts. Feh!

We hope you got what you came for at “So You Think You Can FaceBlogTwitLink?” Social Media is such
a vast and complex topic (so many pieces and parts). It can appear daunting. But the secret is to start
simple. Pick one thing, start doing it and then integrate other pieces. At the end of the year you’ll be an
SM champ.

As we promised, here is a compendium of ordered information and knowledge links. There are many
great brains out there and all the knowledge is free for the taking.

Remember, the only way it helps or works is if you make the commitment, take a risk, and strike out on
your journey into social media added into the mix of your traditional public relations, advertising, and
promotional activities. Remember the starting formula ... 70/30.

Oh ... and for heaven’s sake don’t forget to subscribe to BeautyPRpro here

Have fun!
Branding You

e The Brand Called YOU! — Tom Peters -
http://www.fastcompany.com/magazine/10/brandyou.html

e When You Are the Brand — Chris Brogan - http://www.chrisbrogan.com/when-you-are-the-

brand/

e How to Sell Without a Sales Pitch — Copyblogger - http://www.copyblogger.com/sell-without-a-

sales-pitch/

General Knowledge

e 40 Key Elements to Getting Started In Social Media — Louis Gray -
http://blog.louisgray.com/2009/01/40-key-elements-to-getting-started-in.html

e Social Media for Small Business — Dell Computers -
http://www.slideshare.net/kara atDELL/learn-to-listen-social-media-guide
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It s Easy t o-ChrieBrogabdihgpt//oww.chrighebghn.com/its-easy-to-get-
discouraged/?utm source=feedburner&utm medium=email&utm campaign=Feed%3A+chrisbr
ogandotcom+%28|[chrisbrogan.com]%29

Who is involved in mobile web access? — Brian Solis - http://www.briansolis.com/2010/04/in-
mobile-women-rule-social-networking/

Framing Your Social Media Efforts — Chris Brogan —
http://www.chrisbrogan.com/framing-your-social-media-

efforts/?utm _source=feedburner&utm medium=email&utm campaign=Feed%3A+chrisbrogan
dotcom+%28[chrisbrogan.com]%29

Landing Pages — Copy blogger - http://www.copyblogger.com/landing-pages/

Creating a Google Profile -
https://www.google.com/accounts/ServiceLogin?service=profiles&continue=http%3A%2F%2Fw
ww.google.com%2Fprofiles%2Fme&Itmpl=landing

Facebook Help

Facebook for Business — Superguide — Very rich resource! -
http://www.interactiveinsightsgroup.com/blogl/facebook-for-business-superguide/

Don’'t * Beat ' vy o 0hrisBifogan - ktup:veww.ahrisdrogdn.aomAvhack-a-
mole-

marketing/?utm_source=feedburner&utm medium=email&utm campaign=Feed%3A+chrisbrog
andotcom+%28[chrisbrogan.com]%29

So, you have Facebook fans: Now what? — SocialMediaToday -
http://www.socialmediatoday.com/SMC/74721

Blogging Related Links

Crawl Before You Walk — Problogger - http://www.problogger.net/archives/2009/01/25/crawl-
before-you-walk-6-step-by-step-instructions-for-starting-your-first-blog/

17 Easy Steps to Brilliant Blog Posts - Copyblogger — http://www.copyblogger.com/blog-
content-checklist/

Affordable Blog Design — Problogger - http://www.problogger.net/archives/2009/07/31/run-a-
competition-to-find-your-next-wordpress-blog-design/

Your First Blog — http://www.wordpress.com

Your Long-term blog — http://www.wordpress.org

A word about Darren Rouse (Problogger) - He has been hugely helpful to us and we are
subscribers to his ‘community’ for $2.95 per month. We can share and communicate with other
bloggers and get great answers to all kinds of problems.
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Twitter Related Links

The following two links are ‘wormholes’ into a vast amount of knowledge and other resources. You'll be
busy for months so enough on twitter. If you haven’t gotten it after you go through these resources,
you never will J

e Here is Darren Rouse (from Problogger fame) - Key posts to help beginners get oriented and
smart - http://www.twitip.com/category/twitter-for-beginners/. Get subscribed!

e Everything You Ever Wanted to Know About Twitter — A HUGE resource -
http://www.curledesign.com/everything-you-ever-wanted-to-know-about-twitter/

e How to Attract and Influence People on Twitter — Another HUGE resource -
http://prevential.com/twitter-tips/#ch8

e 5 Awesome Twitter Searches — Twitip - http://www.twitip.com/5-awesome-twitter-

searches/?utm source=feedburner&utm medium=email&utm campaign=Feed%3A+Twitip+%2
8TwiTip%29

LinkedIn Related Links

¢ HOW TO: Build Your Personal Brand on Linkedln — Mashable -
http://mashable.com/2009/07/27/linkedin-personal-brand/

e 7 Ways to Get More Out of LinkedIn — Mashable - http://mashable.com/2009/11/09/linkedin-
tips/

At Home Exercise

The objective of this at-home exercise is to help you prepare for a typical interview questions that a
writer/ interviewer might ask. Keep in mind that a local news writer/producer will focus on local a story
having local interest, and a trade, or national writer will be looking for a broader appeal for their
industry or consumer readers. How would your reply differ for all three?

Articulate each in two to three short 'sound bite' sentences as if you are being interviewed:
o Tell me about yourself and why you chose to be a salon professional?
e What is special about you and your salon to you? To your clients?

e  What is your 'take' and commentary on where fashion has been? Where is it now? Where do
you see it going next season? Beyond?

e  What is it you bring to your clients that they can’t easily find anywhere else?

e  What community and cause-related activities are you and your salon involved in?


http://www.twitip.com/category/twitter-for-beginners/
http://www.curledesign.com/everything-you-ever-wanted-to-know-about-twitter/
http://prevential.com/twitter-tips/#ch8
http://www.twitip.com/5-awesome-twitter-searches/?utm_source=feedburner&utm_medium=email&utm_campaign=Feed%3A+Twitip+%28TwiTip%29
http://www.twitip.com/5-awesome-twitter-searches/?utm_source=feedburner&utm_medium=email&utm_campaign=Feed%3A+Twitip+%28TwiTip%29
http://www.twitip.com/5-awesome-twitter-searches/?utm_source=feedburner&utm_medium=email&utm_campaign=Feed%3A+Twitip+%28TwiTip%29
http://mashable.com/2009/07/27/linkedin-personal-brand/
http://mashable.com/2009/11/09/linkedin-tips/
http://mashable.com/2009/11/09/linkedin-tips/

e What can your clients do to help you help them better?

e Asa colorist, what products do you think are most valuable to you? Why?
e What products are must-haves for your clients?

e What simple regimen(s) do you recommend your clients do every day?

e  What few simple things can a client do during their morning ‘ritual’ that will make a real
difference in how they look during the day?

Shameless Sales Pitch
Itwasyouat t he A B CH inspited unto trdate ‘BelautyBRpro’

As we mentioned during the class, it was our previous ABCH Summit classes and all the friends we made
during those classes that inspired us to start BeautyPRpro in the first place. We simply didn’t have
enough time in the day to spend on the phone with everyone. Social Media trends to the rescue ...
Viola! BeautyPRpro.com.

We also realized it would be smartto designtobea f f or dabl y ... “rentabl e’

Many salons and individual colorists/stylists don’t have the budget to hire a beauty-savvy PR firm on a
contractual basis. It’s a reality. But that doesn’t mean there isn’t a need for help and guidance. How
could we tap into that need? Our answer was to build an ‘affordable’ menu of services on to the
BeautyPRpro blog. Now, we are available by the ‘task’, or by the ‘hour’, just like your plumber,
electrician, or baby-sitter.

Our basic hourly rate, whatever your needs are, is $300 per hour. If you wish, you can purchase 5 hours
up front and get the fifth hour ‘free’. That saves you $300. No annual contracts or monthly fees.

Planning your PR, developing your press kit, doing your press release writing, spending time on the
phone helping you solve your PR problems ... it’s all ‘bite-sized’.

Below are some kind thoughts from some of you who have taken advantage of what we do. (See next
page).

Give us a call to discuss anytime.
760-414-3370



Amy and Alfredo Lamparelli, Salon Bogar, Londonderry, NH

(http://www.facebook.com/salonbogar)

We couldn't be happier with our decision to work with Esche & Alexander Public
Relations/BeautyPRpro. Hirind®® firm is something that we had been wanting to do for
a while, but finding a firm who understood our industry and would make our account a
priority was a challenge.

Our first conversation with Sharon and Alex made us realize that we had finally feund th
partners we were looking fofTheir expertise and networking capabilities within the salon
industry are second to none. They personally handle all aspects of our account, never
siphoning anything off to an "assistant".

They've made an amazing effortget to know us, our business and our staff inside and out so that they could
most effectively represent us and help us to tell our stdhey are both so personable and easy to work with,
and have provided us with so much more than just the regulas pedsases you would expect to get from other
firms.

We've worked together to strategize and prioritize both a public relations AND marketing plan to successfully
take our company to the next level and survive in the "new econowiithout a doubt, thihas been one of the
best business decisions we have ever made!

Sandy Kurtzman, ABCH Master Colorist, Austin, TX

http://www.mastercolorist.com

In the few short hours spent in two workshops with Alex Irving and Sharon Esche of
Esche and Alexander/BeautyPRpro, | took away nearly a lifetime of their knowledge
which has helped to support me in discovering opportunities and how to develop them
to change my life and substantially further my career.

Not only did they share a vast amount of knowledge on the inner workings of public

‘ relations within the beauty industry, for which they are truly experts, but | also found
them to be an encyclopedic reference on public relations, business, and marketing protocol as applied to all
fields. They freely shared information, as well as lists of priceless up-to-date contact information for use with
press releases, that were critical to me. Another golden side benefit of their teaching,

Having Sharon and Alex almost feels like | have two silent partners who are experts, to share the load of
promoting a professional salon, to run ideas past and get their input and suggestions, knowledgeable coaches,
having my own personal fan club to encourage me to develop myself fully, and, best of all, they are two
incredible human beings who want to see me succeed, and enjoy celebrating my successes with me, and being
there to encourage me to keep my eyes on the horizon for many more.

Sharon and Alex are the ones | would hire for any public relations or publicity need.”
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